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Greener future
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“Probably the greatest challenge facing mankind this century”
Tony Blair

“Climate change is the most severe problem we are facing today”
Sir David King- Chief Scientific Adviser to the government

==
But the public is confused and sometimes worried:

*The issues are hugely complex- the public have no choice but to trust the experts, in
a society with diminishing deference.

*People are worried they have a lot to lose- e.g. the benefits of cars, air travel, etc... _.
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concerns about climate change
are widespread...

« Driven by: news coverage, children teaching parents what they have
learnt at school and extreme weather

“Its on the news
constantly, newspapers,
even in advertising, its
everywhere”

“...from what my daughter
says when she comes
home from school... they
seem to be more aware of
than | ever was... it’s a hot
issue”

“Its good the political parties
are talking about it because
its giving it to us in layman’s
terms which is what we need”

Source: Qualitative groups Lippincott Mercer



Consequently product-level
behaviour is changing rapidly

Generally environmental issues are not driving
store choice for big trolley missions currently

... and although farmers’ markets are in vogue
and clearly growing, usage remains niche

However certain elements of environmental
concerns are becoming more prominent and
are starting to impact on purchase decisions In
store:

— Fair Trade is becoming more prominent in
consiimers minads and consiimers are switchinn
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say it's important that supermarkets
are environmentally friendly

How important is it to you that supermarkets are environmentally friendly?

It isn't important / doesn't bother me ® Neither important or unimportant Mean
Quite important = Very important
= Extremely important score

Total (1541)

ASDA Mains (317)
Tesco Mains (638) H

Sainsbury's Mains (230) 4

Morrisons Mains (181)

Base: MARCOMMS Tracker: QHotl1: Base in brackets




most but still relatively small
Recycling and packaging
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87.5
72.5
66.8
61.4
I 447
Recycling Support Good Boycott Unethical Seasonal Eating Fair Trade Eating British Food Miles Organics

Causes with Companies
purchases

Source: nVision Research
Base: 1,230 adults 16+, UK, 2006



Current regions and Sales

West Mids
YOY - 48%




